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The Martin Fisher Foundation 

• Ensure we’re all on the same page 

• All pointing in the same direction, towards the same 

goal of ELIMINATING HIV* within a generation  

• Provide co-ordination, opportunities for funding, 

innovation  

• Reduce HIV related stigma - work with PLWH, 

stakeholders & voluntary organisations 

• Facilitated B&H becoming 1st Fast Track City in UK!! 

 
*WHO definition: <1 new case per 1,000 population 



Opportunity to:  
 

• Build on and strengthen existing programmes 

• Attract new funding 

• Focus political attention, galvanise action, renew 
commitment, ensure collaboration  

• Learn from over 100 other high prevalence cities 

• Have much better data 

 “know your epidemic, know your response” 

 
 



Using Digital Platforms to reduce HIV stigma & discrimination 

AIMS 

• To improve knowledge: 

– Recent advances in HIV medicine  

– HIV is a manageable condition with potentially a normal life expectancy 

– People living with HIV on effective treatment cannot transmit the infection (U=U) 
 

• Aimed at the ‘general population’  
 

• To involve patients every step of the way 
 

• To convey how traumatising  HIV stigma is… 
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Phase 1 

• information gathering, baseline city-wide survey, focus groups, stakeholder 
consultation, social media platforms 

Phase 2 
• production of films, cartoon animations, podcasts, PLWH testimonials 

Phase 3  

• dissemination – YouTube, Facebook, Twitter, traditional media, awareness 
campaign 

Phase 4 
• monitoring & evaluation – throughout project 

 
 

Using Digital Platforms to reduce HIV stigma & discrimination 



Information gathering 

Participatory workshops 
• Series of workshops run by the campaign designers 

• PLWH and without, then together 

• Aiming to gather campaign ideas, insights, slogans 
and concepts  

 

 







Information gathering 

Population questionnaire 

• Validated questions looking at knowledge and attitudes around: 

– HIV in the workplace; HIV and medical professionals; HIV testing  

 

• Disseminated using the B&H City Council portal  

• N=360 

– 82% agreed fear of HIV was a barrier to testing  

– 32%  thought “If HIV is effectively managed, they are unable to pass on the virus” was false 

 

• Being presented tomorrow – abstract 6: Hannah Kelso (4th year med student) 
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Creating the Mantra…. 



 

 

We learn. We think. We change. 

 
…towards an HIV stigma-free life 

Creating the Mantra…. 



 

 

Making HIV-Stigma History 

 

Creating the Mantra…. 



 

 

Creating the Mascot…. 



 

 

Creating the Mascot….introducing…. 



 

Drum roll……. 

Creating the Mascot….the one and only…. 



 

 

Known to his 
friends as … 
Stiggy 
 

@Stigma_Saur  

HIV Stigmasaur! 

https://twitter.com/Stigma_Saur
https://twitter.com/Stigma_Saur
https://twitter.com/Stigma_Saur


and family… 



Uncles, aunts & 
cousins 



…and extended family 

















Creating the brief – story boards 



Film preview - a work in progress… 

www.themartinfisherfoundation.org 

https://vimeo.com/276828164
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Evaluation  
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• Baseline data collection, focus groups and interviews (experience, knowledge and 

attitudes PLWH and without HIV) 

• Process evaluation - observations / documentary analysis of workshops with feedback 

to design team - what does and doesn’t work 

• Validated methods to collect population level data (baseline & post intervention) 

• Social media platform metrics (hits, comments analysis, impact on attitudes/behaviour) 

• Document how people are affected by the campaign 



Impact for future HIV prevention 

www.themartinfisherfoundation.org 

Normalising: reducing stigma and improving knowledge will increase HIV testing rates 

Create a repository for information for digital users 

Scale up:  

• Feed into the Towards Zero HIV Task Force (Fast Track Cities & MFF) 

• Embed in education programmes with Health Care Professionals (primary  care, support 

staff, dentists, pharmacists, medical students) 

• Target other distinct populations – other age groups, schools, languages 



What can you do? 

Sign up to our Thunderclap campaign  

RIGHT NOW!! 

tiny.cc/tfh1uy 

…..to share across your social media platforms 

on 19th July 

https://www.thunderclap.it/projects/70650-making-hiv-stigma-history


Summary 

• VERY steep learning curve for the team 

• Having patients as part of the team has been essential (as always)  

• And also the wider team of talented designers, illustrators and film-makers 

• The start of a journey to raise awareness and improve knowledge in general popn 

• We have committed to reaching zero stigma by 2025 

• All working together towards the elimination of HIV!! 

• Let’s ALL “Make HIV-Stigma History” 

 



Final message from Stiggy  
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